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COURSE CURRICULUM

Crernmmamaoct/ Subject: 3.8.08 | MAPKETHUHI
MARKETING
Crenmanm3anus/ Specialization BPAHI MEHUJZKMBHT
BRAND MANAGEMENT
Kare I[pa/ Department: MAPKETHUHI' U CTPATEIT'MYECKO IIJIAHUPAHE
MARKETING AND STRATEGIC PLANNING
(DaKyJ'ITeT/ Faculty: DAKVITET YHOPABJIEHUE U AAMUHUCTPALIUSA
FACULTY OF MANAGEMENT AND ADMINISTRATION
[Ipodecnonanno nanpasienue / Field 3.8 HUKOHOMUKA
of study: ECONOMICS
Oo6acT Ha BHUCIIIE o6pagoBaH1/1e/ 3. COLIUAJIHU, CTONTAHCKHU U TPABHU HAYKHU /
Area of study: SOCIAL SCIENCES, ECONOMICS AND LAW

O6pazoBartenHo-KBaIH(UKAIMOHHA
crenen/ Educational-qualification Degree:

MATUCTHP
MASTER'S DEGREE

Ipodecnonanna kBanmupuxarus/

MAT'UCTBHP IO UKOHOMMHMKA

Professional Qualification: MASTER OF ECONOMICS
dopma Ha oOyueHHe/ PEJOBHO
REGULAR

Form of education:

[IponbIKUTETHOCT HA 00yUEeHHETO/
Duration of education:

1 ronquna (2 cemectnpa)/l year (2 semesters)
540 gaca, 540 classes

Banunen ot/
Valid as of:

2018/2019 (3a mpuem 2018/2019)




Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTtpoa Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Bpann uzcaensanusi/ Brand Research 60 60 0 65 5 M3MHT/exam C3/Scc
2 C1002 | Bpanx oaut/ Brand Audit 60 60 0 65 5 u3nuT/exam C311/SCC
3 C1003 | M3rpaxaane u ynpasJienue Ha Opanna/ Brand 60 60 0 65 5 H3MHT/eXxam C3JI/scC
Building and Management
4 C1004 | MarasuHHH MApPKH H MbpPYaH/Aii3HHT/ 60 60 0 65 5 H3MAT/eXam C3JI/scC
Private Labels and Merchandising
5 C1005 | Ynpasienue Ha MapkeTnHra/ Marketing 60 60 0 65 5 n3IHT/exam C3JI/scC
Management
6 C1006 | Ynpasiienue Ha peKJaMHATa KaMIaHus1/ 60 60 0 65 5 TEK.OLeHKa/ C3/I/ScC
Advertising Campaign Management midterm exam
Oomo/Total 360 360 0 390 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBHP/SECOND SEMESTER
H36upaem Gaok: 7.Bpoii aucuuniinam 3a uzdop:1
7 01007 | Mpoaa:xéenn npomMouuu U dpanauur/ Sales 30 30 0 30 2 H3MUT/exam CHULI/SOC
Promotions and Branding
7 01008 | Crparerun 3a 6u3nec nperosopu/ Business 30 30 0 30 2 H3MAT/eXam CHUJI/SOC
negotiations strategies
H36upaem 6s10k: 8.6poii aucnuninnu 3a n3dop:1
8 01009 | Hesostina konkypenuus/ Unfair Competition 30 30 0 45 3 H3MUT/eXam CHUJI/SOC
8 01010 | MpoayxroBu unoauuu/ Product Innovation 30 30 0 45 3 H3MHUT/eXxam CHULI/SOC
H36upaem 6s0k: 9.5poii tucuunimnnm 3a n3dop:1
9 01011 | Jururanen 6panaunr/ Digital Branding 30 30 0 30 2 u3nuT/exam CULI/SOC
9 01012 | MapkeTHHr Ha myGaumunus cektop/ Public 30 30 0 30 2 M3MHT/exam CHUII/SOC
Sector Marketing
M36upaem 610k: 10.6poii aucuunianam 3a uzdop:1
10 01013 | MapKeTHHT Ha B3aHMOOTHOIICHHATa/ 30 30 0 30 2 n3nuT/exam Cnz/soc
Relationship Marketing
10 01014 | Ynpasienue Ha nepconasia/ Personnel 30 30 0 30 2 u3MnUT/eXam CUL/SOC
Management
H36upaem 6a10k: 11.5poii iucuuniunu 3a n3dop:1
11 01015 | I'mo6asien mapkerunr/ Global marketing 30 30 0 45 3 u3mUT/exam CU/SOC
11 01016 | ITP crparernn Ha 6panga/ PR Brand 30 30 0 45 3 H3MAT/eXam CHU/sSoC
Strategies
12 F1017 | Ynpasienue Ha nopTdoino ot npoexTn/ 30 30 0 45 3 u3mUT/exam C®D3/SFCC
Project Portfolio Management
Jlunsiomua padora/ Diploma Master Thesis 0 0 0 375 15 M3MHT/exam
Oo6mo/Total 180 180 0 600 30
*Y3JI/uCC - Yuusepcurercku 3agbpkurentu gucuumnan/University Compulsory Courses
YU/uocC - Vuusepcurercku u3bupaemu aucuuminnau/University Optional Courses
C3JI/scC - Cneumansu 3axbokuTeanu aucuumnaw/ Specializing Compulsory Courses
CHUJI/SOC - Cneunannu usbupaemu aucuumiay/ Specializing Optional Courses
D3JI/FCC - @akynteTHH 3aabkuTeaHu aucuumuinHr/ Faculty Compulsory Courses
OUJI/FOC - @akynrerHu uzdupaemu jucuuuinr/Faculty Optional Courses
OP3/FFCC - dakynretHn (akyaTaTHBHE AUCUMILINHE Ge3 npaBo Ha u3bop /Faculty Facultative Compulsory Courses
Y®3/UFCC - VYHuBepcuTeTCKH (aKy/ITaTHBHH JUCLHILUIMHA Oe3 paBo Ha u36op/University Facultative Compulsory Courses
C®3/SFCC - Cneunannu daky1TaTHBHE JUCLUILTMHY Oe3 mpaBo Ha u30op/Specializing Facultative Compulsory Courses
OPU/FFOC - ®daxynretnu (aKynTaTHBHY JUCIUILTMHY ¢ TIpaBo Ha n36o0p /Faculty Facultative Optional Courses
YOU/UFOC - VYHuBepcuTeTckH (aky/ITaTHBHH JUCLHUIUIMHH ¢ ipaBo Ha u36op/University Facultative Optional Courses
COU/SFOC - Crneunannu (akyaTaTMBHH AUCLUUIUIMHY C IpaBo Ha n3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3a2eTOCT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
. “ 13 540 540 0 990 60

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F @axynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 12 540 540 0 615 45
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 6 360 360 0 390 30
o H3zoupaemu/ Optional Courses: 5 150 150 0 180 12
F Daxkynmamuenu/ Facultative Courses: 1 30 30 0 45 3
K | Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0

vporcasnu usnumu/ State Exam: 1 375 15

Yueonuar mman e npuer Ha KC Ha karenpa "MAPKETUHIT U CTPATETMYECKO IIUJIAHUPAHE" or 25.6.2018 r. ¢

mpotokon Ne 15 wm ot ¢akynrereH cbBeT Ha (akynrer "®dakynrer  YmopaBienue u ammuHucTpanusa" Ha  26.6.2018 1. ¢
riporokos Ne 10.
The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 25.6.2018 r. (Record Ne 15)

and by the Faculty Council of Faculty of Management and Administration on 26.6.2018 r. (Record Ne 10).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Ilenuo ViBanos
Prof. Dr. Pencho Ivanov/
JEKAH HA ®AKVIITET YIIPABJIEHUE U AAMWHWUCTPALINA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":
/mpo¢. n.1H. Cumeon XKenes
Prof. D.Sc Simeon Jelev, PhD/

ITTABEH CEKPETAP I10 YUEBHATA JINTEPATYPA U JOKYMEHTALUA
SECRETARY GENERAL FOR ACADEMIC LITERATURE AND DOCUMENTATION:

/mot. n-p Anexcanabp Brikos
Assoc. Prof. Dr. Alexander Valkov/
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