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Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn Kountpon Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | AHa/iu3 HA roJIeMH IaHHH 32 MADKETHHTOBH 18 18 0 132 6 M3MHT/exam C3/Scc
pemenusi/ Big Data Analytics for Marketing
Insights
2 C1002 | MapkeTHHIOBH NPUHIMIN U pelieHust/ 13 13 0 137 6 M3MAT/eXam C3JI/ScC
Marketing Principles and Decisions
3 C1003 | IMoaxoau 3a kpeaTHBHO ynpasienne/ Creative 13 13 0 137 6 n3IHUT/exam C3JI/scC
Management Methods
4 C1004 | IMpuHuunmu Ha MeHUKMBHTA/ Management 18 18 0 132 6 M3MUT/EXam C3JI/SCC
Principles
5 C1005 | IlporHo3upaHe U CTPaTern4ecKo IIaHUpPaHe/ 18 18 0 132 6 M3MHT/exam c3a/Scc
Forecasting and Strategic Planning
O6mo/Total 80 80 0 670 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
6 C1006 | M3rpaxnaane u pa3BuTHe Ha Opanna/ Brand 18 18 0 132 6 n3mMT/exam C3]I/scC
Building and Development
7 C1007 | Mapkerunrosa crparerusi/ Marketing 18 18 0 132 6 M3MAT/eXam C3JI/scC
Strategy
8 C1008 | MexayHnapoaeH MenuKMBHT/ International 18 18 0 132 6 U3nUT/EXam C3J1/SCC
manag t
9 C1009 | Pa3BuTHE HA JUTHTAIHATA OPraHU3ALMS B 18 18 0 132 6 u3nuT/exam C3JI/scC
MapKeTHHIoB KoHTekcT/ Digital Organization
Development in Marketing Context
10 C1010 | YnpaBaencko koncyarupane/ Consulting 18 18 0 132 6 n3MUT/exam C3JI/scC
Management
Oowmo/Total 920 90 0 660 30
BTOPU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTBP/THIRD SEMESTER
M36upaem 610k: 11.5poii Aucuuniiunu 3a n3dop:1
11 02011 | OpraHu3alHOHHHU CTPYKTYPH 32 MapKeTHHIa/ 18 18 0 57 3 M3MHT/exam CHU/SoC
Organizational Structures for Marketing
11 02012 | YnpasiieHue 3a COHAJTHO Bb3/ieiicTBHe/ 18 18 0 57 3 u3MUT/exam CHULI/SOC
Managing for Social Impact
11 02013 | YnpaBjieHCKH YMEeHHs] B MADKETHHIa/ 18 18 0 57 3 H3MHT/exam Cnz/soc
Managerial Skills for Marketing
M36upaem 6s10k: 12.6poii aucnuninam 3a n36op:1
12 02014 | Busuec passutune/ Business Development 18 18 0 57 3 H3MAT/eXam CHUJI/SOC
12 02015 | MapkeTHHT HAa B3aHMOOTHOLUEHUSATA/ 18 18 0 57 3 H3MUT/eXam CHULI/SOC
Relationship Marketing
12 02016 | IMoBenenne Ha KyNyBauuTe M HACHPYABAHE HA 18 18 0 57 3 M3MHT/exam Cnz/soc
nponaxoute/ Shopper Behavior and Sales
Promotions
M36upaem 610k: 13.Bpoii Aucuunianam 3a uzdop:1
13 02017 | Busnec komyHukauus/ Business 9 9 0 41 2 H3MUT/eXam Cna/SocC
« nications
13 02018 | Mposoxen MennKkMbHT/ Applied 9 9 0 41 2 M3MUT/eXam CHJI/SOC
Management
H36upaem 6.10k: 14.Bpoii Aucuunianam 3a uzdop:1
14 02019 | MapkeTHHT B THProBusiTa Ha ApedHo/ Retail 9 9 0 41 2 u3MUT/eXam CHULI/SOC
Marketing
14 02020 | MeTpHkH 32 H3MepBaHe HA MAPKETHHIOBUS 9 9 0 41 2 H3MAT/eXam CHUJI/SOC
pesyarar/ Marketing Performance Metrics
15 F2021 | JAururanen mapkerunr/ Digital Marketing 18 18 0 107 5 n3IMT/exam C®D3/SFCC
Jlunsiomua padora/ Diploma Master Thesis 0 0 0 375 15 M3MHT/exam
Oomo/Total 72 72 0 678 30
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*V3J/UCC
YUYUOC
C3JyScC
CHUIYSOC
®3JYFCC
®UJYFOC
DD3/FFCC
Y®3/UFCC
Cd3/SFCC
®DOU/FFOC
YOU/UFOC
COWSFOC

VhuBepcuTeTcku 3aabmkuTenay quctuminan/University Compulsory Courses

Vuusepcurercku usbupaemu aucuuiuinay/University Optional Courses

CreruaiaHy 3aab/DKATENHN auctumumaw/ Specializing Compulsory Courses

Cneuuannu u3dupaemu aucuuminni/Specializing Optional Courses

dakynreran 3agppkurentn quciuminag/Faculty Compulsory Courses

Daxynrernu n3dbupaemu aucuumumay/Faculty Optional Courses

DakyinTeTHH (GaKyITaATUBHH JUCUUILTMHK Oe3 mpaBo Ha u36op /Faculty Facultative Compulsory Courses
VuuBepcuTeTcKku (aKyITaTUBHU AUCHUILIMEY 6e3 npaBo Ha n36op/University Facultative Compulsory Courses
Crenuannu GakynTaTHBHH JUCLHILIMHA Ge3 npaBo Ha u36op/Specializing Facultative Compulsory Courses
dakynterHu (akyaTaTHBHY AUCLUIUIMHY ¢ IpaBo Ha u3bop /Faculty Facultative Optional Courses
VhuBepcuTeTcKkn (BaKyITaTUBHN AUCIHUILIMHY ¢ paBo Ha u360p/University Facultative Optional Courses
Creuuainnu GakynTaTHBHH JUCLMIUIMHY ¢ IpaBo Ha u36op/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3a2eTOCT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
4. ”‘ 16 242 242 0 2008 90

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F Daxynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 15 242 242 0 1633 75
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 10 170 170 0 1330 60
o H3zoupaemu/ Optional Courses: 4 54 54 0 196 10
F Daxkynmamuenu/ Facultative Courses: 1 18 18 0 107 5
K | Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0

vporcasnu usnumu/ State Exam: 1 375 15

Yueonuar mman e npuer Ha KC Ha karenpa "MAPKETUHIT U CTPATETMYECKO IIUJIAHUPAHE" ot 23.6.2020 r. ¢
mpotokon Ne 9 u or ¢akynreren cbBeT Ha (dakyarer "dakyiarer — YmpaBnenwe W aamuHuctparma' Ha o 30.6.2020 1. ¢
riporokos Ne 11.

The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 23.6.2020 r. (Record Ne 9)
and by the Faculty Council of Faculty of Management and Administration on 30.6.2020 r. (Record Ne 11).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Xpucro Karpanmxuen
Prof. Hristo Katrandjiev, PhD/
JEKAH HA ®AKVIITET VYIIPABJIEHUE U AIMWHWCTPALINA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

/mpo¢. n.1H. Cumeon XKenes
Prof. D.Sc Simeon Jelev/

ITTABEH CEKPETAP I10 YUEBHATA JINTEPATYPA U JOKYMEHTALUA
SECRETARY GENERAL FOR ACADEMIC LITERATURE AND DOCUMENTATION:

/Mpod. n-p Nanuena MBanosa
Prof. Dr. Daniela Ivanova/
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