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COURSE CURRICULUM

Crernmmamaoct/ Subject: 3.8.08 | MAPKETHHI CbC CIIEIUAJU3ALIAS "BPAH]T
MEHUJKMBHT"
MARKETING WITH SPECIALIZATION BRAND
MANAGEMENT

Kare I[pa/ Department: MAPKETHUHI' U CTPATEIT'MYECKO IIJIAHUPAHE
MARKETING AND STRATEGIC PLANNING

(DaKyJ'ITeT/ Faculty: DAKVITET YHOPABJIEHUE U AAMUHUCTPALIUSA
FACULTY OF MANAGEMENT AND ADMINISTRATION

[Ipodecnonanno nanpasienue / Field 3.8 HUKOHOMUKA

of study: ECONOMICS

Ob6nacT Ha BUcIlIe 0Opa3oBaHue/ 3. COILIMAJTHHA, CTOITAHCKHA U ITIPABHU HAYKH /

Area of study: SOCIAL SCIENCES, ECONOMICS AND LAW

O6pazoBartenHo-KBaIH(UKAIMOHHA
crenen/ Educational-qualification Degree:

MATUCTHP
MASTER'S DEGREE

Ipodecnonanna kBanmupuxarus/

MAT'UCTBHP IO UKOHOMMHMKA

Professional Qualification: MASTER OF ECONOMICS
dopma Ha oOyueHHe/ PEJOBHO
REGULAR

Form of education:

[IponbIKUTETHOCT HA 00yUECHHETO/
Duration of education:

1,5 roqunu (3 cemectTnpa)/1,5 years (3 semesters)
810 gaca, 810 classes

Banunen ot/
Valid as of:

2019/2020




Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn Kountpon Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | JTucrpudyumonna noauruka/ Distribution 45 45 0 105 6 M3MHT/exam C3/Scc
policy
2 C1002 | KoMyHHKAIIMOHHA TOJUTHKA/ 60 60 0 90 6 H3MUT/eXam C3JI/scC
Communication Policy
3 C1003 | [Morpedurencko nosegenne/ CONSUMER 60 60 0 90 6 u3nUT/exam C311/SCC
BEHAVIOUR
4 C1004 | ITpoaykroBa moautnka/ Product Policy 45 45 0 105 6 H3MUT/eXam C3JI/scC
5 C1005 | Llenosa nmoauruka/ Price Policy 60 60 0 90 6 H3MHT/exam c3a/Sce
Oo6wo/Total 270 270 0 480 30
ITbPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
6 C1006 | Bpann uscaenanus/ Brand Research 60 60 0 65 5 U3MHUT/eXam C3JI/scC
7 C1007 | Bpann onut/ Brand Audit 60 60 0 65 5 H3MUT/eXam C3JI/scC
8 C1008 | Msrpaxaane u ynpasjenue Ha 6pania/ Brand 60 60 0 65 5 H3MHT/exam c3a/Sce
Building and Management
9 C1009 | Mara3zuHHH MapKH H MbpPYaHAAI3HHT/ 60 60 0 65 5 n3MUT/exam C3]I/scC
Private Labels and Merchandising
10 C1010 | Ynpasienue Ha mapkernnra/ Marketing 60 60 0 65 5 H3MAT/eXam C3JI/ScC
Management
11 C1011 | YnpasieHne Ha peKJIaMHATa KaMNaHuUs/ 60 60 0 65 5 TEK.OLEHKa/ C3JI/scC
Advertising Campaign Management midterm exam
Oo6mo/Total 360 360 0 390 30
BTOPU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTBP/THIRD SEMESTER
M36upaem 610k: 12.6poii Aucuunanam 3a uzdop:1
12 02012 | Mponaxdenu npomonun u Gpanunr/ Sales 30 30 0 30 2 H3MHT/exam Cnz/soc
Promotions and Branding
12 02013 | Crpareruu 3a 6u3nec nperosopu/ Business 30 30 0 30 2 n3MUT/exam CHULI/SOC
negotiations strategies
H36upaem 610k: 13.Bpoii aucuunianam 3a uzdop:1
13 02014 | Hexnostnna konkypenuust/ Unfair Competition 30 30 0 45 3 n3IHUT/exam CHUII/SOC
13 02015 | Mpoxyxrosu nunosauuu/ Product Innovation 30 30 0 45 3 M3MHT/exam Cnz/soc
M36upaem 610k: 14.Bpoii aucuunanay 3a uzdop:1
14 02016 | Aurutanen 6panaunr/ Digital Branding 30 30 0 30 2 H3MAT/eXam CH/soC
14 02017 | Mapkerunr Ha ny6anunus cekrop/ Public 30 30 0 30 2 H3MAT/eXam CHUJI/SOC
Sector Marketing
H36upaem 6s10k: 15.5poii aucnuniannu 3a uzdop:1
15 02018 | MapkeTHHT HAa B3aHMOOTHOLIEHUATA/ 30 30 0 30 2 M3MUT/eXam CHUJI/SOC
Relationship Marketing
15 02019 | YnpaBienue Ha nepcoHana/ Personnel 30 30 0 30 2 M3MHT/exam CHU/sSoC
Management
M36upaem 610k: 16.6poii ancuunanam 3a uzdop:1
16 02020 | I'modasen mapkerunr/ Global marketing 30 30 0 45 3 M3MHT/exam Cnz/soc
16 02021 | IIP crparernu Ha 6panga/ PR Brand 30 30 0 45 3 M3MUT/eXam CHUJI/SOC
Strategies
17 F2022 | Ynpasienue Ha nopT¢oano oT npoexTH/ 30 30 0 45 3 n3MHT/exam C®D3/SFCC
Project Portfolio Management
Jluniiomua padora/ Diploma Master Thesis 0 0 0 375 15 u3MUT/exam
O0mo/Total 180 180 0 600 30
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*V3J/UCC
YUYUOC
C3JyScC
CHUIYSOC
®3JYFCC
®UJYFOC
DD3/FFCC
Y®3/UFCC
Cd3/SFCC
®DOU/FFOC
YOU/UFOC
COWSFOC

VhuBepcuTeTcku 3aabmkuTenay quctuminan/University Compulsory Courses

Vuusepcurercku usbupaemu aucuuiuinay/University Optional Courses

CreruaiaHy 3aab/DKATENHN auctumumaw/ Specializing Compulsory Courses

Cneuuannu u3dupaemu aucuuminni/Specializing Optional Courses

dakynreran 3agppkurentn quciuminag/Faculty Compulsory Courses

Daxynrernu n3dbupaemu aucuumumay/Faculty Optional Courses

DakyinTeTHH (GaKyITaATUBHH JUCUUILTMHK Oe3 mpaBo Ha u36op /Faculty Facultative Compulsory Courses
VuuBepcuTeTcKku (aKyITaTUBHU AUCHUILIMEY 6e3 npaBo Ha n36op/University Facultative Compulsory Courses
Crenuannu GakynTaTHBHH JUCLHILIMHA Ge3 npaBo Ha u36op/Specializing Facultative Compulsory Courses
dakynterHu (akyaTaTHBHY AUCLUIUIMHY ¢ IpaBo Ha u3bop /Faculty Facultative Optional Courses
VhuBepcuTeTcKkn (BaKyITaTUBHN AUCIHUILIMHY ¢ paBo Ha u360p/University Facultative Optional Courses
Creuuainnu GakynTaTHBHH JUCLMIUIMHY ¢ IpaBo Ha u36op/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3a2eTOCT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
a “ 18 810 810 0 1470 920

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F @axynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 17 810 810 0 1095 75
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 11 630 630 0 870 60
o H3zoupaemu/ Optional Courses: 5 150 150 0 180 12
F Daxkynmamuenu/ Facultative Courses: 1 30 30 0 45 3
K | Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0

vporcasnu usnumu/ State Exam: 1 375 15

Yueonusar mwian e mnpuer Ha KC Ha xareapa "MAPKETUHIT M CTPATETUYECKO IIJIAHUMPAHE" ot 29.10.2018 1. ¢
mpotokon Ne 2 u ot ¢akynreteH cbBeT Ha ¢(akyiarer "®dakynrer — YmpaeineHue W agmuuucTparmus' Ha  20.11.2018 1. ¢
nipotokoit Ne 2.

The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 29.10.2018 r. (Record Ne 2)
and by the Faculty Council of Faculty of Management and Administration on 20.11.2018 r. (Record Ne 2).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Xpucro Karpanmxuen
Prof. Dr. Hristo Katrandjiev/
JEKAH HA ®AKVIITET YIIPABJIEHUME U AIMUHWCTPALIA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":
/mpo¢. n.1H. Cumeon XKenes
Prof. Dr. Sc. Simeon Jelev/

ITTABEH CEKPETAP I10 YUEBHATA JINTEPATYPA U JOKYMEHTALUA
SECRETARY GENERAL FOR ACADEMIC LITERATURE AND DOCUMENTATION:

/mot. n-p Anexcaaabp Brikos
Assoc. Prof. Dr. Alexander Valkov/
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