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COURSE CURRICULUM

Crnermmannoct/ Subject: 3.8.08 | MAPKETHUHI -3 CEM.

Karenpa/ Department: MAPKETHUHT U CTPATETHYECKO IIJIAHUPAHE
MARKETING AND STRATEGIC PLANNING

®daxynrer/ Faculty: 3 @®AKYJITET YIIPABJIEHUE U AIMUHUCTPALIUS
FACULTY OF MANAGEMENT AND ADMINISTRATION

ITpodecuonanuo nanpasneuue / Field 3.8 HUKOHOMUKA

of Study: ECONOMICS

O6nact Ha BHcIIe 00pa3oBaHue/ 3. COILIMAJTHHA, CTOITAHCKHA U ITIPABHU HAYKHU /

Area of study: SOCIAL SCIENCES, ECONOMICS AND LAW

O0pa3oBaTeITHO-KBATH(PHUKAIIMOHHA MATHUCTBP

crenen/ Educational-qualification Degree: MASTER'S DEGREE

[podecnonamya kBamupuKams/ MATUCTBP IO UKOHOMMKA

Professional Qualification:

dopma Ha 0OyueHue/ PEJOBHO

Form of education: REGULAR

1,5 roqunu (3 cemecTnpa)/1,5 years (3 semesters)

[ponbmxuTenHocT Ha 00ydeHHETO/
810 gaca, 810 classes

Duration of education:

Bamuaen ot/ 2018/2019 (3a npuem 2018/2019)
Valid as of:




Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTpoa Buna
pen Code Courses Hours Lectures Seminars ayIHTOPHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
II'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Jucrpudyunonna nosutuka/ Distribution 60 60 0 90 6 M3MHT/exam C3J1/ScC
policy
2 C1002 | KoMyHHKAIIHOHHA MOJUTHKA/ 60 60 0 90 6 H3MUT/eXam c3z/scc
Communication Policy
3 C1003 | Mapkerunrosu usciaeasanusi/ Marketing 45 45 0 105 6 H3MAT/eXam c31/ScC
Research
4 C1004 | IIpoaykToBa noautuka/ Product Policy 45 45 0 105 6 H3MUT/EXam c3z/Scc
5 C1005 | Lienosa mosutuka/ Price Policy 60 60 0 90 6 M3MHT/exam C3J1/ScC
O6uo/Total 270 270 0 480 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBHP/SECOND SEMESTER
6 C1006 | Muaycrpuanen mapkerunr/ Industrial 60 60 0 90 6 U3MHUT/eXxam c31/Scc
Marketing
7 C1007 | UndopmanuoHHa cHCTEMA 32 HKOHOMHKATA/ 60 60 0 90 6 M3MHT/exam C3J1/ScC
Informational System for the Economy
8 C1008 | MapkeTHHT BbB (pMHAHCOBH HHCTUTYIMH/ 60 60 0 90 6 n3MIMT/exam c31/Scc
Marketing of Financial Institutions
9 C1009 | MapkeTHHT Ha IOTPeOUTEICKHTE POIYKTH/ 60 60 0 90 6 M3MAT/eXam c3/ScC
Marketing of Consumer Products
10 C1010 | Ynpasiaenue Ha mapkeTnHra/ Marketing 60 60 0 90 6 H3MUT/eXam c31/Scc
Management
Oo6uro/Total 300 300 0 450 30
BTOPU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTBP/THIRD SEMESTER
M36upaem 6a0k: 11.5poii nucuunanau 3a n36op:1
11 02011 | Mapuynu 1 KanUTaN0BU nasapu/ Money and 60 60 0 60 4 M3MHT/exam Cnz/soc
Capital Markets
11 02012 | puiIoKHU MAPKETHHTOBH H3CJIeABAHUs/ 60 60 0 60 4 n3MUT/eXam CHULI/SOC
Applied Marketing Research
H36upaem 60k: 12.Bpoii qucuunannu 3a u3oop:1
12 02013 | MnTepHeT KoMyHHuKauu/ Internet 60 60 0 60 4 M3IHT/exam CHUI/SOC
Communications
12 02014 | Trproscko u oduranonno npapo/ Trade 60 60 0 60 4 M3MUT/eXam CHUJI/SOC
and Obligation Law
H36upaem 6.10k: 13.5poii Aucuuniamnu 3a uzdop:1
13 02015 | Bpana mennxMbHT/ Brand Management 60 60 0 60 4 U3MHUT/eXam CHUL/SOC
13 02016 | Mbpuanaaiisuar/ MERCHANDISING 60 60 0 60 4 n3IHT/exam CHUI/SOC
14 F2017 | I'mobanucruxa/ Globalistics 60 60 0 60 4 H3MAT/eXam C®P3/SFCC
0 Jumiiomua pagora/ Diploma Master Thesis 0 0 0 375 15 M3MUT/eXam
O06mo/Total 240 240 0 615 31
*V3J/uCC - VHuBepcuTeTckH 3aabikuTesinn auctmimman/University Compulsory Courses
VU/UOC - Vuusepcurercku uzdupaemu puctuminan/University Optional Courses
C311/ScC - Cneunanuu 3axbmkutennu gucuumuinam/Specializing Compulsory Courses
CU/SOC - Crneunanuu nsbupaemu qucuunan/Specializing Optional Courses
D3JI/FCC - @axynrernu 3aapmkuteniu gucumman/Faculty Compulsory Courses
OUJI/FOC - ®@axynretan usbupaemu nuctmiman/Faculty Optional Courses
OO3/FFCC - ®dakynrerHu (GpakyJITaTUBHH JUCUUILIMHK Ge3 mpaBo Ha u3bop /Faculty Facultative Compulsory Courses
Y®3/UFCC - VYHuBepcuTeTcku (hakyaTaTHBHU AUCHMILIMHM O3 npaBo Ha u30op/University Facultative Compulsory Courses
CO3/SFCC - Crenuanuu GakynTaTUBHH JUCIUILTHHE 6e3 mpaBo Ha n3bop/Specializing Facultative Compulsory Courses
OOU/FFOC - ®dakyareTHu (aKyITaTUBHU AUCUHUILIMHE ¢ IpaBo Ha u360p /Faculty Facultative Optional Courses
YOU/UFOC - VYHuBepcuTeTckH (hakyaTaTHBHU AUCLMIUIMHY ¢ paBo Ha n30op/University Facultative Optional Courses
COU/SFOC - Creuuanuu hakyiTaTUBHH JUCUUILTHHE C IpaBo Ha n3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlexkuuu YnpaxkHenust H3BbH Kpeantu
Number Hours Lectures Seminars ayAuTOpHA Credits
32eToCcT
Extracurricular
activity
PEKAIIATYJ/IALIUA - o6uio 6 m.u
1 " 15 810 810 0 1545 91

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Ynusepcumemcku yueonu oucyunaunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxyamamuenu/ Facultative Courses: 0 0 0 0 0 0
Daxkynmemnu yuedonu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F Daxynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 14 810 810 0 1170 76
Specializing Courses:
C 3aovascumennu/ Compulsory Courses: 10 570 570 0 930 60
(0] H3zoupaemu/ Optional Courses: 3 180 180 0 180 12
F Daxkynmamuenu/ Facultative Courses: 1 60 60 0 60 4
K | Kypcoeu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasc/ Placement: 0 0 0

Mvporcasnu uznumu/ State Exam: 1 375 15

Yueonuar twaH e mnpuer Ha KC Ha Kareapa

nporokosr  Ne

ripotokos Ne 10.

VYmpasnenne u aaMHHHCTpanus" Ha

"MAPKETUHI' U CTPATETMYECKO ITJIAHUPAHE"

15u or ¢akynteren cbhBer Ha (akynrer "®dakynTer

ot 25.6.2018r.
26.6.2018 1.

C

C

The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 25.6.2018 r. (Record Ne 15)
and by the Faculty Council of Faculty of Management and Administration on 26.6.2018 r. (Record Ne 10).

PBKOBOJAUWTEJI KATEAPA "MAPKETUHI' 1 CTPATEIT'MYECKO ITJTAHPAHE"

HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

JEKAH HA ®AKVYJITET YIIPABJIEHUE U AIMUHUCTPALIA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

I''TABEH CEKPETAP I10 YYEBHUTE IIJIAHOBE

GENERAL SECRETARY FOR COURSE CURRICULUM:

/mpod. a-p Ilenuo MBanor
Prof. Dr. Pencho Ivanov/

/mpo¢. n.1H. Cumeon Xenes
Prof. D.Sc Simeon Jelev, PhD/

/mon. o-p Anexcanasp Brikos
Assoc. Prof. Dr. Alexander Valkov/
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