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YUEBEH IIJIAH
COURSE CURRICULUM

Crernmmamaoct/ Subject: 3.8.08 | MAPKETHUHI
MARKETING
Crenmanm3anus/ Specialization PEKJIAMEH MEHUJKMBHT
ADVERTISING MANAGEMENT
Kare I[pa/ Department: MAPKETHUHI' U CTPATEIT'MYECKO IIJIAHUPAHE
MARKETING AND STRATEGIC PLANNING
(DaKyJ'ITeT/ Faculty: DAKVITET YHOPABJIEHUE U AAMUHUCTPALIUSA
FACULTY OF MANAGEMENT AND ADMINISTRATION
[Ipodecnonanno nanpasienue / Field 3.8 HUKOHOMUKA
of study: ECONOMICS
Oo6acT Ha BHUCIIIE o6pagoBaH1/1e/ 3. COLIUAJIHU, CTONTAHCKHU U TPABHU HAYKHU /
Area of study: SOCIAL SCIENCES, ECONOMICS AND LAW

O6pazoBartenHo-KBaIH(UKAIMOHHA
crenen/ Educational-qualification Degree:

MATUCTHP
MASTER'S DEGREE

Ipodecnonanna kBanmupuxarus/

MAT'UCTBHP IO UKOHOMMHMKA

Professional Qualification: MASTER OF ECONOMICS
dopma Ha oOyueHHe/ PEJOBHO
REGULAR

Form of education:

[IponbIKUTETHOCT HA 00yUEeHHETO/
Duration of education:

1 ronquna (2 cemectnpa)/l year (2 semesters)
540 gaca, 540 classes

Banunen ot/
Valid as of:

2018/2019 (3a mpuem 2018/2019)




Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTtpoa Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Mcropus u Teopus Ha pekiamara/ History 60 60 0 65 5 M3MHT/exam C3/Scc
and Theory of Advertising
2 C1002 | MegusinuianupaHe Ha peKJIaMHATa 60 60 0 65 5 H3MUT/eXam C3JI/scC
kamnanus/ Advertising Media Planning
3 C1003 | Pexiamuu uscieasanns/ Advertising 60 60 0 65 5 H3MAT/eXam C3Ji/scC
Research
4 C1004 | CrouTnen mapkernnr/ Event marketing 60 60 0 65 5 n3IHUT/exam C3JI/scC
5 C1005 | Ynpas/ieHue Ha peKJIaMHA KaMIIaHus/ 60 60 0 65 5 H3MHT/exam c3a/Sce
Advertising Campaign Management
6 C1006 | ITponaxoenn npomouuu/ Sales promotions 60 60 0 65 5 TeK.OleHKa/ c3a/sce
midterm exam
Oo6mo/Total 360 360 0 390 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
H36upaem 6a0k: 7.6poii aucuunianHm 3a uzdop:1
7 01007 | Bpana mennxkMbHT/ Brand Management 30 30 0 30 2 H3MAT/eXam CHU/socC
7 01008 | Busyasien mbpuanjaiizunr/ Visual 30 30 0 30 2 H3MAT/eXam CHUJI/SOC
Merchandising
H36upaem 6s10k: 8.6poii aucnuninnu 3a n3dop:1
8 01009 | Bpb3ku ¢ odmecrBenocrra/ Public Relations 30 30 0 30 2 u3nuT/exam CUJI/SOC
8 01010 | I'mo6asen mapkerunr/ Global marketing 30 30 0 30 2 H3MUT/eXam CHULI/SOC
H36upaem 6s0k: 9.5poii tucuunimnnm 3a n3dop:1
9 01011 | JuruTaJlHu MAapKeTUHIOBH KOMYHUKAaLuu/ 30 30 0 45 3 u3nMT/exam CUI/SOC
Digitil marketing communications
9 01012 | PexamaTa KaTo HHTEJIEKTyaTHA 30 30 0 45 3 M3MHT/eXxam Cnz/soc
codcrBeHoct/ Advertising and Intellectual
Property
H36upaem 610k: 10.Bpoii aucuunianam 3a uzdop:1
10 01013 | Busyauen au3zaiin/ Visual Design 30 30 0 30 2 H3MUT/eXam CHU/SOC
10 01014 | Crpareruu 3a 6u3nec nperopopu/ Business 30 30 0 30 2 H3MHT/exam Cnz/soc
negotiations strategies

M36upaem 6s10k: 11.5poii aucuunamam 3a usdop:1

11 01015 | Hestostina konkypenuus/ Unfair Competition 30 30 0 45 3 H3MAT/eXam CHUJI/SOC

11 01016 | CexTopeH MapKeTHHIOB aHaju3/ Sector 30 30 0 45 3 U3MHUT/eXam CUL/SOC
marketing analysis

12 F1017 | Ynpasjienue Ha pexjiamuus 6usnec/ 30 30 0 45 3 TEK.OLICHKa/ C®D3/SFCC
Advertising Business Management midterm exam
JlunaomHa padora/ Diploma Master Thesis 0 0 0 375 15 H3MUT/eXam

O0mo/Total 180 180 0 600 30
*V3[I/UCC - YuuBepcutercku 3aapmkutenan gucuuminay/University Compulsory Courses

YU/UOC - VYuuBepcutercku uzdupaemu aucummuinnu/University Optional Courses

C3JI/scC - Creunannu 3axppkuTensn aucnuumaw Specializing Compulsory Courses

CHU/SoC - Cneunanuu nsbupaemu qucuumuH/Specializing Optional Courses

O3JI/FCC - @akynrerHH 3axbokuTeanu aucuuminan/Faculty Compulsory Courses

DOUJI/FOC - @axynrerHu n3dupaemu qucuumuina/Faculty Optional Courses

OO3/FFCC - @akynaretHu (akyaTaTHBHU AUCUMIUIMHE 6e3 npaBo Ha u3bop /Faculty Facultative Compulsory Courses

VO3/UFCC - VuuBepcurercku (axynraruBHU AuCHUILIMHE 6e3 npaBo Ha u3bop/University Facultative Compulsory Courses

CO3/SFCC - Crneunanuu (akyaTaTHBHH AUCUMIUIMHY Oe3 npaBo Ha n3bop/Specializing Facultative Compulsory Courses

OOU/FFOC - ®akynrerHu akynTaTHBHU AUCLMILIMHY C TIpaBo Ha u3bop /Faculty Facultative Optional Courses

YOU/UFOC - VYHuBepcuteTcku (akynTaTHBHM JUCLHILIMHH ¢ mpaBo Ha u30op/University Facultative Optional Courses

COU/SFOC - Crnenuannu (akyaTaTHBHH AUCLUIUIMHY C TIpaBo Ha n3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3a2eTOCT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
. “ 13 540 540 0 990 60

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F @axynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 12 540 540 0 615 45
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 6 360 360 0 390 30
o H3zoupaemu/ Optional Courses: 5 150 150 0 180 12
F Daxkynmamuenu/ Facultative Courses: 1 30 30 0 45 3
K | Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0

vporcasnu usnumu/ State Exam: 1 375 15

Yueonuar mman e npuer Ha KC Ha karenpa "MAPKETUHIT U CTPATETMYECKO IIUJIAHUPAHE" or 25.6.2018 r. ¢

mpotokon Ne 15 wm ot ¢akynrereH cbBeT Ha (akynrer "®dakynrer  YmopaBienue u ammuHucTpanusa" Ha  26.6.2018 1. ¢
riporokos Ne 10.
The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 25.6.2018 r. (Record Ne 15)

and by the Faculty Council of Faculty of Management and Administration on 26.6.2018 r. (Record Ne 10).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Ilenuo ViBanos
Prof. Dr. Pencho Ivanov/
JEKAH HA ®AKVIITET YIIPABJIEHUE U AAMWHWUCTPALINA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":
/mpo¢. n.1H. Cumeon XKenes
Prof. Dr. Sc. Simeon Jelev/

ITTABEH CEKPETAP I10 YUEBHATA JINTEPATYPA U JOKYMEHTALUA
SECRETARY GENERAL FOR ACADEMIC LITERATURE AND DOCUMENTATION:

/mot. n-p Anexcaaabp Brikos
Assoc. Prof. Dr. Alexander Valkov/
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