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Ne no Kon YyeGHa TUCHHUIIHHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTtpoa Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Bpanauur B gurutajanus cear/ Branding in 60 60 0 90 6 M3MUT/exam C311/SCC
Digital World
2 C1002 | Buaeo u qucnieiina pexiama B Google/ 60 60 0 90 6 M3MHUT/eXxam C3JI/scC
Google Ads: Display and Video
3 C1003 | Onuiaiin MapKkeTHHroBH npoyusanus/ Digital 60 60 0 90 6 H3MUT/eXam C3JI/scC
Environment Research
4 C1004 | IponyKTOBH HHOBALMH W AHTHTAJIHH 60 60 0 90 6 H3MUT/eXam C3JI/scC
TpaHchopmanuu/ Product Innovations and
Digital Transformations
5 C1005 | Anajiu3 Ha rojleMH IaHHHM B MapKeTuHra/ Big 60 60 0 90 6 TEK.OLCHKa/ c3a/Sce
Data Analysis in Marketing midterm exam
O6mo/Total 300 300 0 450 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
HN36upaem 6s10k: M36mpaema qucuuninza 1.5poii aucuunmnm 3a usbop:1
6 01006 | Wmeiia mapkeTHHr u yar 6oroe/ Email 60 60 0 60 4 M3MAT/eXam CHUJI/SOC
Marketing and Chat Bots
6 01007 | MapkeTHHT 4Ype3 Thpcein Mamuau/ Search 60 60 0 60 4 H3MUT/eXam CHU/SoC
Engine Marketing
6 01008 | Pexs1ama B connannute megun/ Social Media 60 60 0 60 4 M3MUT/EXam CHJI/SOC
Advertising
H36upaem Gi10x: U36upaema qucuuminna 2.6poii aucuunimnm 3a uzdop:1
7 01009 | UH}uyeHCHP MAPKETHHT U yIIpaBJieHHe HA 60 60 0 60 4 u3mUT/exam CHUI/SOC
cbabpxanneto/ Influencer Marketing and
Content Management
7 01010 | IMMoTpedUTEICKO MOBEEHHE B AUTHTATIHA 60 60 0 60 4 H3MUT/eXam CHUII/SOC
cpena/ Digital Consumer Behaviour
7 01011 | Yupasiienue Ha B3aHMOOTHOLIEHUATA C 60 60 0 60 4 u3nuT/exam CUJI/SOC
kauenture/ Customer Relationship
Management
H36upaem 0sok: M30mpaema nucuuninna 3.bpoii xucunniunnn 3a u3oop:1
8 01012 | Mo6mniiHu TeXHOJOrHH B MapkeTuHra/ Mobile 60 60 0 60 4 H3MAT/eXam CHU/SOC
Technologies in Marketing
8 01013 | IIpe3eHTAIHOHHY yed caiiT M MOOHIHI 60 60 0 60 4 H3MUT/eXam CHULI/SOC
npuioxenusi/ Presentation Website and
Mobile Applications
8 01014 | IpniokeHHe HA M3KYCTBEH HHTEJIEKT B 60 60 0 60 4 H3MAT/eXam CHUI/SoC
mapkerunra/ Artificial Intelligence
Application in Marketing
9 F1015 | Ynpasjienue Ha ITMrHTAJTHUS MAPKETHHI/ 60 60 0 60 4 H3MHT/exam C®D3/SFCC
Digital Marketing Management
JlunsiomHa padora/ Diploma Master Thesis 0 0 0 375 15 n3MUT/exam
Oomo/Total 240 240 0 615 31
*V3[I/UCC - YuuBepcutercku 3aapmxutenan gucuuminay/University Compulsory Courses
YU/UOC - VYuusepcutercku uzdupaemu aucuuminnu/University Optional Courses
C3JI/scC - Cneunannu 3aabmkutennu gucuuminnw Specializing Compulsory Courses
CHU/SoC - Cneunanuu nsbupaemu qucuuumia/Specializing Optional Courses
D3JI/FCC - @akynreTHH 3aabokuTeanu aucuumuinan/Faculty Compulsory Courses
DOUJI/FOC - @axynrerHu n3dupaemu qucuumunar/Faculty Optional Courses
OO3/FFCC - ®@akynretHu (akyaTaTHBHU AUCUUIUIMHY 6e3 npaBo Ha u3bop /Faculty Facultative Compulsory Courses
VO3/UFCC - VuuBepcurercku (axyrTaruBHU AUCHUILIMHE 6e3 npaBo Ha u3bop/University Facultative Compulsory Courses
CO3/SFCC - Crneunanuu (akyaTaTHBHH AUCUMIUIMHY Oe3 npaBo Ha n3bop/Specializing Facultative Compulsory Courses
OOU/FFOC - ®@akynrerHu akynTaTHBHU AUCLMILIMHY ¢ TIpaBo Ha u3bop /Faculty Facultative Optional Courses
YOU/UFOC - VYHuBepcuTeTcku (axkynTaTHBHM JUCLHILIMHY ¢ mpaBo Ha u30op/University Facultative Optional Courses
COU/SFOC - Crnennannu (akyaTaTHBHH AUCLUIUIMHY C TIpaBo Ha n3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3aeToCT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
. “ 10 540 540 0 1065 61
RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F @axkynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 9 540 540 0 690 46
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 5 300 300 0 450 30
o H3zoupaemu/ Optional Courses: 3 180 180 0 180 12
F Daxkynmamuenu/ Facultative Courses: 1 60 60 0 60 4
K Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0
vporcasnu usnumu/ State Exam: 1 375 15
Yueonuar twan e mnpuer Ha KC Ha xkarenpa "MAPKETHHIT WM CTPATETMYECKO TIIJTAHUPAHE" ot c
npotokosn  Ne u OoT ¢akylTeTeH CcbhBeT Ha dakynrrer "dakynter  YmpaBieHHE M aaMHHHACTpanus” Ha c
rpoTokoi Ne
The Course Curriculum is approved by the Department of Marketing and Strategic Planning on (Record Ne )
and by the Faculty Council of Faculty of Management and Administration on (Record Ne ).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Xpucro Karpanmxuen
Prof. Hristo Katrandjiev, PhD/
JEKAH HA ®AKVIITET VYIIPABJIEHUE U AIMWHWCTPALINA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

/mpo¢. 1. H. Cumeon XKenes
Prof. D. Sc. Simeon Jelev/

ITTABEH CEKPETAP I10 YUEBHUTE IMTPOLECU U JJOKYMEHTALIM A
SECRETARY GENERAL FOR ACADEMIC PROCESS AND DOCUMENTATION:

/mpod. 1-p Nanuena MBanosa
Prof. Daniela Ivanova, PhD/
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