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AHIVIMIACKHA E3UK
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@axyntet/ Faculty: @DAKYJITET YIPABJIEHUME U AIIMUHUCTPALIMSL
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[Ipodecuonanno nanpasienne / Field 3.8 NKOHOMMWKA

OG6nact Ha BucIIe 00pa3oBaHue/ 3. COIINAJTHA, CTOTAHCKH 1 TIPABHA HAVKH /

Area of study: SOCIAL SCIENCES, ECONOMICS AND LAW

OO0pazoBarenHo-KBTH(PHKAIIMOHHA
crenier/ Educational-qualification Degree:

MAT'UCTBHP
MASTER'S DEGREE

[Ipodecuonanna kanmduxamms/

MAT'UCTHP IO UKOHOMMUKA

Professional Qualification: MASTER OF ECONOMICS
dopma Ha 00yueHue/ JUCTAHIIMOHHO
DISTANCE

Form of education:

[IpoabmxuTeTHOCT HA O0YUYCHHETO/
Duration of education:

1 ronuna (2 cemectnpa)/l year (2 semesters)
160 yaca, 160 classes

Bamunen ot/
Valid as of:

2021/2022 (3a npuem 2021/2022)
2021/2022 (Admission of 2021/2022)




Ne no Kon YyeGHa TUCHHMIIMHA Xopapuym Jlekuun Ynp. H3BBH Kpeaurn KonTtpoa Buna
pen Code Courses Hours Lectures Seminars ayIMTOpHA Credits Control JUCIHILIHHA
No 32eTOCT Course type*

Extracurricu
lar
II'bPBU KYPC/FIRST YEAR OF STUDIES
I'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 | Msrpaxaane u pasBuTHe Ha 6panjaa/ Brand 18 18 0 132 6 M3MHT/exam C3/Scc
Building and Development
2 C1002 | Mapxerunrosa crpaterus/ Marketing 18 18 0 132 6 M3MHUT/eXxam C3JI/scC
Strategy
3 C1003 | OpraHu3alMOHHHU CTPYKTYPH 32 MApKeTHHIa/ 18 18 0 132 6 H3MAT/eXam C3JI/scC
Organizational Structures for Marketing
4 C1004 | Pa3zBuTHE HA UTUTAJTHATA OPTAHU3AIMS B 18 18 0 132 6 H3MUT/eXam C3JI/scC
MapkeTHHroB kKoHTekcT/ Digital Organization
Development in Marketing Context
5 C1005 | Ynpasiencko koncyarupane/ Consulting 18 18 0 132 6 H3MAT/eXam C3JI/scC
Management
O6mo/Total 90 90 0 660 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
HM36upaem 60k: 6.Bpoii xncuuninnn 3a n3oop:1
6 01006 | Mexaynapoaen MeHnzkMbHT/ International 13 13 0 77 3 M3MAT/eXam CHUJI/SOC
management
6 01007 | YnpaBiieHHe 32 COIMATHO Bb3/ieiicTBHE/ 13 13 0 71 3 n3IHT/exam CHU/SoC
Managing for Social Impact
6 01008 | YnpaBiieHCKH YMeHHsI B MapKeTHHIa/ 13 13 0 77 3 M3MUT/EXam CHJI/SOC
Managerial Skills for Marketing
H36upaem 6s0k: 7.5poii aucuuniinnm 3a n3dop:1
7 01009 | Busuec pasButue/ Business Development 13 13 0 71 3 u3IUT/exam CHUI/SOC
7 01010 | MapKeTHHT Ha B3aHMOOTHOLIEHUSATA/ 13 13 0 77 3 H3nAT/exam Cna/SocC
Relationship Marketing
7 01011 | IMoBexeHne HAa KYNyBa4YHuTe H HAChPYAaBaHe HA 13 13 0 77 3 M3MUT/EXam CHJI/SOC
npona:xkourTe/ Shopper Behavior and Sales
Promotions
W36upaem osok: 8.5poii tncumnumnnm 3a n3dop:1
8 01012 | Busnec komynukauusi/ Business 13 13 0 77 3 H3MAT/eXam CHUJI/SOC
communications
8 01013 | Iponoxen MeHnTKMBHT/ Applied 13 13 0 71 3 M3MHT/exam CHUII/SOC
Management
H36upaem Os0k: 9.5poii aucnunimnm 3a n3odop:1
9 01014 | MapkeTHHT B THProBusita Ha ipe6no/ Retail 13 13 0 71 3 M3MHT/exam CHU/SoC
Marketing
9 01015 | MeTpukH 32 H3MepBaHe HAa MAPKETHHIOBUS 13 13 0 77 3 u3nuT/exam CULI/SOC
pesyarar/ Marketing Performance Metrics
10 F1016 | Aurutanen mapkerunr/ Digital Marketing 18 18 0 102 4 H3MAT/eXam C®P3/SFCC
Jumiomua padora/ Diploma Master Thesis 0 0 0 375 15 H3MUT/eXam
O0wmo/Total 70 70 0 785 31
*V3JI/UCC - VHuBepcHTeTCKH 3aabiokuTenHn auctmiumman/University Compulsory Courses
YUI/UOC - VYuusepcurercku nsbupaemu aucuuuinau/University Optional Courses
C3JI/scC - CnenmanHu 3aabmkuTennu gucuumuinaw/ Specializing Compulsory Courses
Ccnz/soc - Cneunannu nsbupaemu aucuumnay/ Specializing Optional Courses
D3JI/FCC - @axynrerHu 3aabmkutennu gucuuminau/Faculty Compulsory Courses
OUJI/FOC - @axynteTHH n3dupaemu qucnumuinHr/Faculty Optional Courses
OD3/FFCC - ®dakynretHu (akyITaTHBHHE JUCLUILTHHU Oe3 mpaBo Ha u300p /Faculty Facultative Compulsory Courses
VY®3/UFCC - VYuuBepcuteTcku (akynTaTHBHH AUCIUILTHHY 6e3 mpaso Ha m300p/University Facultative Compulsory Courses
CO3/SFCC - Crnenuanau ($akyaTaTHBHE AUCIMIUTMHY Oe3 mpaBo Ha n3bop/Specializing Facultative Compulsory Courses
OOU/FFOC - ®dakynretHu (akyITaTHBHH JUCLMILIHHY ¢ TIpaBo Ha u36op /Faculty Facultative Optional Courses
YOU/UFOC - VYHuBepcHTETCKH (haKynTaTHBHM JUCILHILIMHH ¢ ipaBo Ha u36op/University Facultative Optional Courses
COU/SFOC - Crenuanau $akyaTaTHBHE AUCIUIUIMHY C TIpaBo Ha n3bop/Specializing Facultative Optional Courses
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Bpoii Xopapuym Jlekuuu Yupaxuenust H3BBH Kpeantn
Number Hours Lectures Seminars ayInToOpHa Credits
3aeToCT
Extracurricular
activity
PEKAITUTY/TALIUA - o6uio 6 m.u
I “ 11 160 160 0 1445 61

RECAPITULATION - total
including
Courses at the University Level/ 0 0 0 0 0 0
Yuueepcumemcku yuebnu oucyunnunu:
C 3aovancumennu/ Compulsory Courses: 0 0 0 0 0 0
o H3oupaemu/ Optional Courses: 0 0 0 0 0 0
F Daxynmamusnu/ Facultative Courses: 0 0 0 0 0 0
Dakynmemnu yueoHu oucyuniunu/ 0 0 0 0 0 0
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 0 0 0 0 0 0
O | H36upaemu/Optional Courses/: 0 0 0 0 0 0
F Daxynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneu.ua:nfm yueonu oucyunaunu/ 10 160 160 0 1070 46
Specializing Courses:
C 3aovasxcumennu/ Compulsory Courses: 5 90 90 0 660 30
O  |H36upaemu/ Optional Courses: 4 52 52 0 308 12
F Daxkynmamuenu/ Facultative Courses: 1 18 18 0 102 4
K | Kypcosu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasic/ Placement: 0 0 0

vporcasnu usnumu/ State Exam: 1 375 15

Yueonuar mman e npuer Ha KC Ha karenpa "MAPKETUHIT U CTPATETMYECKO IIUDIAHUPAHE" or 28.6.2021 r. ¢
mpotokon Ne 11 u or ¢akyiarereH cbBeT Ha ¢akyarer "®dakynrer  YhpaBieHue W agMuHHACTpamus' Ha — 26.6.2021 1. ¢
nipotokoit Ne 8.

The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 28.6.2021 r. (Record Ne 11)
and by the Faculty Council of Faculty of Management and Administration on 26.6.2021 r. (Record Ne 8).

PBKOBOJAUTEJI KATEJIPA "MAPKETHUHI' U CTPATETTYECKO ITJTAHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. a-p Xpucro Karpanmxuen
Prof. Dr. Hristo Katrandjiev/
JEKAH HA ®AKVIITET YIIPABJIEHUME U AIMUHWCTPALIA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

/mpo¢. n.1H. Cumeon XKenes
Prof. D.Sc. Simeon Jelev/

ITTABEH CEKPETAP I10 YUEBHATA JINTEPATYPA U JOKYMEHTALUA
SECRETARY GENERAL FOR ACADEMIC LITERATURE AND DOCUMENTATION:

/mpod. 1-p Nanuena MBanosa
Prof. Dr. Daniela Ivanova/
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